Vernal Community Block Visioning Survey 670 752
Vernal Downtown Community Block Plan Contributors Contributions
Contribution Summary

1. Zipcode Required

Short Text | Skipped: 0 | Answered: 752 (100%)

Sentiment

No sentiment data

Tags

84063 84,070 84,066 84,035 84,978
o
~ \
84124 ‘0\01 84,076 o 85,078 84068
8 L e84,078:5, v
84,039 ! o ’
84,079 84,093 g4 94,078 84 014 o
84,098 '
Tag Percent Count
84078 91% 681
84066 2% 13
84035 1% 11
84077 1% 9
84039 1% 7
84076 1% 7
84052 0% 2
85078 0% 2
84079 0% 2
84978 0% 2
89317 0% 1
84063 0% 1
80550 0% 1
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84068 0% 1

84001 0% 1
84780 0% 1
81648 0% 1
84053 0% 1
84124 0% 1
84032 0% 1
84070 0% 1
84014 0% 1
94078 0% 1
84098 0% 1
84093 0% 1
84341 0% 1

Featured Contributions

No featured contributions
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2. How did you hear about this survey? Required
Multi Choice | Skipped: 0 | Answered: 752 (100%)

City website .

Event I

Flyer

0% 20%

Answer choices
City website
Event

Social media
Flyer

Other

socialpinpoint

40%

60%

Percent

3.59%

0.27%

84.84%

1.60%

12.23%
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80%

Count

27

638

12

92
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3. What is your current age? Required
Multi Choice | Skipped: 0 | Answered: 752 (100%)

17 or younger .
75 or older I
0% 5% 10% 15% 20% 25%
Answer choices Percent Count
17 or younger 0.93% 7
18-24 8.78% 66
25-34 26.20% 197
35-44 29.39% 221
45-54 21.28% 160
55-64 7.58% 57
65-74 5.32% 40
75 or older 0.53% 4
Total 100.00% 752
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4. How long have you lived in the Vernal area? Required
Multi Choice | Skipped: 0 | Answered: 752 (100%)

5 years or less

6-10 years

10-15 years

15-25 years

More than 25 years

| don't live here, but ...
I work in the Vernal area.

| don't live here, but ...
| visit the Vernal area.

0% 10% 20% 30% 40%
Answer choices Percent Count
5 years or less 9.04% 68
6-10 years 9.84% 74
10-15 years 10.37% 78
15-25 years 22.21% 167
More than 25 years 45.48% 342
I don't live here, but I work in the Vernal area. 0.13% 1
I don't live here, but I visit the Vernal area. 2.93% 22
Total 100.00% 752
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emilys
Text Box
I work in the Vernal area.

emilys
Text Box
I visit the Vernal area.


5. What makes Vernal unique? Share one word or a short phrase. Required
Short Text | Skipped: 0 | Answered: 752 (100%)

Sentiment

No sentiment data

Tags Hidden Gem QL >
. J— < |
Flaming Gorge Main Street Flowers Dinah I T
Quiet Family-Friendly 3 & O_I =
. L. > S 2 ..
ecreational Opportunities & = Histo Artisits

dld-Town Feel Tha pegple Commu nlty Quaint 500 Nature gy

Charm _. . ourism=p Clean 5~ Oll Industry
Fr|end|y Home T >
supportive, 0me DINOSAUIS Landscape Rual @' & &

Uintah Basin Nothing Mountai{wslsolated 2 =
ivers and Lakes o -

Tag Percent Count
Community 24% 182
Dinosaurs 20% 149
Small-Town Feel 12% 88
Outdoor Access 9% 67
The People 8% 59
Recreational Opportunities 5% 37
Beautiful Surroundings 5% 34
Landscape 4% 27
Events 3% 26
Home 3% 26
Family-Friendly 3% 19
Main Street Flowers 2% 18
Mountains 2% 15
Friendly 2% 14
History 2% 14
Isolated 2% 12
Location 1% 11
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Making Progress 1% 11

Nothing 1% 11
Nature 1% 9
Old-Town Feel 1% 9
Charm 1% 8
OIl Industry 1% 8
Supportive 1% 8
Rural 1% 7
Tourism 1% 6
Fun 1% 6
Quaint 1% 6
Variety 1% 6
Dinah 1% 5
Clean 1% 5
Artisits 1% 5
Safe 1% 5
Hidden Gem 1% 4
Desert 1% 4
Quiet 0% 3
Rivers and Lakes 0% 3
Uintah Basin 0% 3
Flaming Gorge 0% 2
Connected 0% 2
Growth 0% 2
Ashley Forest 0% 1

Featured Contributions

No featured contributions
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6. What types of uses would you like to see on the site? Please select 3 options. Required
Multi Choice | Skipped: 0 | Answered: 752 (100%)

Professional Office ...
Space
Restaurants / Dining...

Casual Food

Commercial / Retail

Entertainment / Events

Health Services

Fithess / Hobbies / ...
Sports

Visitor / Tourism Center

Community Town ...
Civic Center

Community ...

Gathering Space

Other
0% 20% 40% 60%

Answer choices Percent Count
Professional Office Space 1.46% 11
Restaurants / Dining / Casual Food 45.61% 343
Commercial / Retail 14.63% 110
Entertainment / Events 68.48% 515
Health Services 1.33% 10
Fitness / Hobbies / Sports 22.61% 170
Visitor / Tourism Center 12.50% 94
Community Town Square / Civic Center 35.11% 264
Community Gathering Space 56.25% 423
Other 15.82% 119

!i sociqlpinpoint Interact MHTN - Form Results Summary (18 Apr 2025 to 11 May 2025) Page 9 of 23


emilys
Text Box
Space

emilys
Text Box
Casual Food

emilys
Text Box
Sports

emilys
Text Box
Civic Center

emilys
Text Box
Gathering Space


7. What types of community spaces and amenities would you like to see on the site? Please select 3 options.

Required

Multi Choice | Skipped: 0 | Answered: 752 (100%)

Plaza

Splash Pad

Interactive Water ...
Features

Trails and Pathways

Waterwise Gardens

Outdoor Multi-Purpose
Skating Ribbon

Climbing Wall

Indoor Multi-Purpose
Event Venue

Flexible Pavilion Venue

Heated Seating Areas

Multi-Use Open Space
and Bandstand

Creative Playground

Other

0% 10% 20% 30%

Answer choices Percent
Plaza 22.61%
Splash Pad 20.74%
Interactive Water Feature 35.24%
Trails and Pathways 15.69%
Waterwise Gardens 16.22%
Outdoor Multi-Purpose Skating Ribbon 13.96%

¥ socialpinpoint
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Count

170

156

265

118

122

105
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emilys
Text Box
Features

emilys
Text Box
Outdoor Multi-Purpose Skating Ribbon

emilys
Text Box
Indoor Multi-Purpose Event Venue

emilys
Text Box
Multi-Use Open Space and Bandstand


Climbing Wall 4.39% 33

Indoor Multi-Purpose Event Venue 16.89% 127
Flexible Pavilion Venue 26.86% 202
Heated Seating Areas 23.67% 178
Multi-Use Open Space and Bandstand 46.01% 346
Creative Playground 28.72% 216
Other 6.38% 48
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8. What types of art and placemaking would you like to see on the site? Please select 3 options. Required

Multi Choice | Skipped: 0 | Answered: 752 (100%)

Kinetic Art

Light Art

Seating Art

Sculptures

Murals

Interactive Art

Sound Art

Bike Rack Art

Canopy Art
Other
0% 10% 20% 30% 40%

Answer choices Percent
Kinetic Art 17.02%
Light Art 52.66%
Seating Art 22.47%
Sculptures 28.32%
Murals 30.05%
Interactive Art 33.38%
Sound Art 15.96%
Bike Rack Art 3.19%
Canopy Art 44.55%
Other 5.05%
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50%

Count

128

396

169

213

226

251

120

24

335

38
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9. What other services or amenities do you think would fill unmet needs in the CITY?
Short Text | Skipped: 148 | Answered: 604 (80.3%)

Sentiment

No sentiment data

e Comfortable Seating and Tables Food Truck Areas
®) . op o
=
3 Walking and Biking Paths Community Center
< .
5 Areas for Kids and Teens communit p
~F i Family-Friendly S
o nPerformance Venues Y Y
Q . C .
: Restaurant Variety [ndoor Activities
E‘ CitnAace nnA CihhiAavd CAAillitiAac
Tag Percent Count
Areas for Kids and Teens 14% 86
Performance Venues 11% 66
Walking and Biking Paths 10% 58
Food Options 8% 50
Restaurant Variety 7% 45
Community Center 5% 33
Gathering Spaces 5% 32
Comfortable Seating and Tables 5% 32
More Event Parking 5% 31
Family-Friendly Spaces 4% 26
Food Truck Areas 4% 26
Community Pool 4% 25
Fitness and Sport Facilities 4% 23
Indoor Activities 4% 23
Shopping Options 3% 20
Gardens and Landscaping 3% 18
Dog Park 3% 17
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Entertainment Options 3% 16

Shade 2% 15
Skating Rink 2% 15
Public Restrooms 2% 14
All-Abilities Amenities 2% 13
Amenities and Signage for Tourists 2% 13
Social Services 2% 11
Children's Museum 2% 10
Places for Young Adults 2% 10
Affordable Housing Options 2% 10
All-Ages Spaces 1% 8
Water Features 1% 8
Quiality Sit-Down Restaurants 1% 7
Trampoline Park 1% 7
Art 1% 6
Festival and Market Areas 1% 6
Local Businesses 1% 6
Pickleball Courts 1% 6
Lighting 0% 3
Quiet Rest Spaces 0% 3

Featured Contributions

No featured contributions
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10. What other services or amenities do you think would fill unmet needs in the REGION?
Short Text | Skipped: 218 | Answered: 534 (71%)

Sentiment

No sentiment data

Py M ey e sees LOMINUNILY Ddnce Adll 9
Food Truck Court Trampoline ParkO)

ports Facilities n_‘_? . .
Grocery Stores aCostcoPavedP];rlE#aisfnd Pathways Places with Nature

10pping Options Events Venue [©°¢ ©Options
 Performing Artsc@vities for T88ns and YSUIK™Y ™o
Pickleball Courts  Skating Rink

aza with Local Businesses Public Restrooms and Rest Areas  Adequate Event Parking

I ~vas FAact AmmamanidiAn c 1A 1 1o,

T _
asﬂ?étball Courts 8

d110eI1Y pue Jaju

Tag Percent Count
Events Venue 15% 81
Activities for Teens and Youth 10% 56
Paved Trails and Pathways 8% 44
Food Options 8% 43
Performing Arts Center 5% 29
Shopping Options 4% 24
Splash Pad or Water Feature 4% 20
Community Pool 4% 19
Public Restrooms and Rest Areas 3% 16
Costco 3% 15
Visitor Center and Attractions 3% 14
Family and Young Adult Activities 3% 14
Special Needs and Accessibility Resources 2% 13
Places with Nature 2% 13
Places with Shade 2% 12
Dog Parks 2% "
Skating Rink 2% (N
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Affordable Housing Options 2% 11

Food Truck Court 2% 10
Plaza with Local Businesses 2% 10
Educational Community Gardens 2% 10
Children's Museum/Activity Center 2% 9
Adequate Event Parking 2% 9
Community Dance Hall 1% 8
Sports Facilities 1% 7
Low-Cost Amenities 1% 7
Pickleball Courts 1% 7
Homeless Shelter and Services 1% 7
Amusement Park 1% 6
Places with History 1% 6
Grocery Stores 1% 5
Varied Industries and Jobs 1% 5
Basketball Courts 1% 5
Year-Round Markets 1% 5
Hotels 1% 4
Trampoline Park 1% 4
Food Education Services 1% 4
Winter Activities 1% 3
Public Transit 1% 3
Beer Garden 1% 3
Job and Educational Resources 1% 3
All-Abilities Park 0% 2
Flights to SLC 0% 2
Bypass Road 0% 2
Equestrian Center 0% 2
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Animal Shelter 0% 2

Native American History Center 0% 1
Climbing Gym 0% 1
Health Services 0% 1
Train/Railroad 0% 1
Child Care 0% 1

Featured Contributions

No featured contributions
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11. What community space have you visited that impressed you? List the location and why it left a lasting

impression. Required
Short Text | Skipped: 0 | Answered: 752 (100%)

Sentiment

No sentiment data

o Thunder Junction All-Abilities Park ~ Thanksgiving Point  Colorado

. . Vernal Dinosaur Museum
: Uintah County Library T
) Cobble Rock Park St. George Town Square

Uintah (

Variety of Local shops YWater Elements muti-use patns ciy cree
:The Haunt Music | Places tO Walk

% Naples Park Art , NP
D i I = ' ) T .
y O Good Lighting \WOITIITI ALy S ERiie iy P~ Glewood Spri
Tag Percent Count
Water Elements 12% 91
Places to Walk 9% 67
Uintah County Library 7% 55
Community Gathering Space 7% 52
Art 5% 37
St. George Town Square 4% 31
Areas for Food Trucks and Vendors 3% 23
Multi-Use Paths 3% 23
Variety of Local Shops 3% 22
Thunder Junction All-Abilities Park 3% 19
Uintah Community Center 2% 18
Vernal Dinosaur Museum 2% 16
Cobble Rock Park 2% 16
Music 2% 15
Historic Elements 2% 15
Naples Park 2% 14
Uintah Conference Center 2% 13

!i sociqlpinpoint Interact MHTN - Form Results Summary (18 Apr 2025 to 11 May 2025) Page 18 of 23



Shade 2% 13

All-Ages Activities 2% 12
Good Lighting 2% 12
Grand Junction Downtown 2% 12
Thanksgiving Point 1% 10
City Creek Mall 1% 10
Moab Downtown 1% 9
Jackson Hole Downtown (WY) 1% 9
Park City Downtown 1% 9
San Antonio River Walk (TX) 1% 9
Steamboat Springs (CO) 1% 8
Vernal Main Street 1% 8
The Gateway SLC 1% 8
Uintah County Heritage Museum 1% 7
Glewood Springs (CO) 1% 7
Activities at Night 1% 6
Ogden Downtown 1% 6
Spanish Fork All-Abilities Park 1% 5
The Haunt 1% 5
Midway Downtown 1% 5
Provo Center Street 1% 4
Aspen (CO) 0% 3
Pearl Street Boulder (CO) 0% 3
Durango Library (CO) 0% 3
Salt Lake Discovery Children's Museum 0% 2
Colorado Springs (CO) 0% 2
Sensory Park 0% 2
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Plaza Games 0% 2
Children's Museum 0% 1

Court D'Alene Mceun Park 0% 1

Featured Contributions

No featured contributions

!. sociq|pinpoint Interact MHTN - Form Results Summary (18 Apr 2025 to 11 May 2025) Page 20 of 23



12. What would make the Vernal Community Block successful and memorable in the downtown? Required
Short Text | Skipped: 0 | Answered: 752 (100%)

Sentiment
No sentiment data

Tags

) and Rest Areas  All-Ages Commupfly AL, -
| SpacBalaaistyaoibfy ég) TemttEvehitscals
Shopping and Food Optidramily-Fri

Tag Percent Count
Variety of Frequent Events 11% 79
Shopping and Food Options 10% 75
All-Ages 10% 72
Seating and Rest Areas 9% 67
Community Art 9% 67
Family-Friendly 9% 64
Fun and Functional 8% 61
Dinosaur-Themed Art 7% 49
Gathering Spaces 6% 45
Balance Attractions for Tourists and Locals 6% 43
Beautiful 6% 42
Unique to Vernal 5% 41
Trees and Shading 5% 36
Clean and Well-Maintained 5% 34
Affordable 4% 30
Easy to Access 4% 29
Landscaping 4% 29
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Homage to Vernal's History 4% 28

Water Features 4% 27
Adequate Parking 4% 27
Accessible for All Abilities 3% 21
Lighting 3% 21
Open Areas 3% 21
Interactive 3% 20
Daily and Year-Round Use 3% 20
Multi-Use Spaces 3% 19
Local-Focused 3% 19
Welcoming to All 2% 18
Performing Arts Center 2% 18
Safe Spaces 2% 18
Options 2% 16
Creating Experiences 2% 14
Sports and Recreational Activities 2% 14
Cost-Conscious 2% 13
Not Duplicating Existing Amenities 1% 9
Waterwise Plantings 1% 8
Comfortable Environment 1% 8
Areas for Dogs 1% 6
Nature-Themed Art 1% 5
Nature_Themed Art 0% 1
Variety 0% 1
Art 0% 1

Featured Contributions

No featured contributions
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13. Please enter in your email to submit the survey. This will ensure one survey entry per person. This
information will NOT be shared or distributed outside of the City. This will NOT sign you up for a recurring

newsletter. Required
Short Text | Skipped: 0 | Answered: 752 (100%)

Sentiment

No sentiment data

Tags

No tag data

Featured Contributions

No featured contributions
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